


SEO Checklist 

Search Engine Optimisation (SEO) is crucial 
for ensuring that your website ranks well 
on search engines like Google. This 
checklist covers the essential elements 
you need to focus on to improve your 
website's visibility, traffic, and overall 
performance. 

I 1. Keyword Research 
• Identify Primary Keywords: Choose
relevant keywords that reflect your 
business and target audience. 

• Use Long-Tail Keywords: Target specific
phrases that are less competitive but highly 
relevant. 

• Analyse Competitors: Review the
keywords your competitors are ranking for 
and find opportunities. 

• Check Search Volume and Difficulty:
Use tools like Google Keyword Planner, 
Ah refs, or SEMrush to assess keyword 
potential. 

I 2. On-Page SEO 
• Title Tags: Ensure each page has a
unique and descriptive title tag within 60 
characters. 

• Meta Descriptions: Write compelling
meta descriptions within 155 characters, 
including the primary keyword. 

• Headings (Hl, H2, H3): Use proper
heading hierarchy with keywords 
integrated naturally. 

• URL Structure: Create SEO-friendly UR Ls
that are short, descriptive, and include 
keywords. 

I 3. Technical SEO 
• Site Speed: Optimise your website's
loading speed by compressing files, using 
a CDN, and enabling browser caching. 

• XML Sitemap: Create and submit an
XML sitemap to search engines to ensure 
all pages are indexed. 

• Robots.txt: Update your robots.txt file to
guide search engines on which pages 
to crawl. 

• Content Optimisation: Include primary
and secondary keywords naturally within 
the content, aiming for a keyword density 
of 1-2;(. 

• Internal Linking: Link to relevant pages
within your site to distribute link equity 
and improve navigation. 

• Image Optimisation: Use descriptive
filenames, alt text, and compress images 
for faster loading. 

• Mobile-Friendliness: Ensure your
website is responsive and performs well 
on mobile devices. 

• Canonical Tags: Use canonical tags to
prevent duplicate content issues. 

• Structured Data: Implement schema
markup to help search engines 
understand your content better. 

• SSL Certificate: Ensure your website
uses �TTPS for a secure browsing 
experience. 

-





7. Regular SEO Audits

• SEO Audits: Conduct regular SEO audits to
identify and fix issues that may impact your 
rankings. 

• Competitor Analysis: Keep an eye on
competitors to stay ahead in your industry. 

• Performance Reviews: Review your SEO
strategy periodically and make necessary 
adjustments. 

By following this SEO checklist will help 
ensure that your website is Optimised for 
search engines and can rank higher in 
search results. Regular updates and staying 
informed about SEO trends will keep your 
site competitive. 

Download Your 
Free SEO Checklist PDF 

I Click the link below to download this 
checklist as a PDF for easy reference. 
[Download PDF] 

Contact Us If you need further 
assistance with your SEO strategy, feel 
free to contact Direct Submit on 
0800 669 6848 or visit our website and 
find out how we can help your business 
excel and reach it's full potential. 

Legal Disclaimer 
This SEO checklist is intended as a guide and does not 
guarantee specific results. SEO results may vary based on 
several factors including industry, competition, and 
market changes.
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